
Basics of Newspaper Layout and Design 

Now, a few things to note: 
1. A page nobody reads is a wasted page.  

2. Publishers spend thousands, even  
millions to research what will make  
people look at their pages. 

3. A well-written story just isn’t enough.  
If it were, then our newspapers would  
still look like this… 





*Space = ad money = no white spots. 

Newspapers of the past crammed news  
into every available space on a page. 

*Not a problem since people  
were reading for pleasure  
and accustomed type blocks. 

*However, it’s becoming 
increasingly difficult for our  
society to focus on text longer 
than a Facebook status update. 

This is why you’re seeing more pages look like… 











But it’s not just about putting  
more photos and pretty colors  
in a publication so that people  
pick it up from the newsstand. 

In fact, research has been 
conducted to determine  
where our eyes go in a  
picture or on a page.  

This has helped page designers  
determine where to place items.  



Knowing what we know 
about how people look at 
pages we have found some 
interesting facts about page 
design that might be helpful 
to you. 

Mechanical Center - 
Reflects the actual center 
of the page determined 
mathematically by 
measuring. 



Then there’s the Optical 
Center of a page. This is 
where your eye goes first. 

Mechanical Center 

According to the research, 
this is the most likely place 
for your eye to “pick up” the 
page and begin looking. 

The optical center is about 
3/8 down and in about the 
first or second column of a 
standard newspaper page 



We also don’t scan a page 
sharply from left to right, but 
we scan in a pattern the 
researchers call a “Lazy S” 
pattern, like this. 

Mechanical Center 

Optical Center 



We also don’t scan a page 
sharply from left to right, but 
we scan in a pattern the 
researchers call a “Lazy S” 
pattern, like this. 

So items in the upper left 
hand corner will be the most 
likely to be seen, whereas 
those tucked into the lower 
left are less likely to have 
prominence. 



Speaking of prominence we 
need to know what the most 
important elements on the 
page are if we want to 
determine the design. 

The element on the page 
That carries the most 
“weight” in the design  
is called a dominant element. 









Another aspect of design is balance, or 
where we choose to put the “heaviest” 
elements. 

Though text, photos, 
graphics, or artwork, 
Can all be dominant, 
most often pictures 
provide the page 
dominance. 



Three Types of 
balance 

Horizontal 
Balances on a center axis. 

A good basic design style, 
but gets boring after 
 the first few times 



Three Types of 
balance 

Vertical 
Balances on a center axis. 

Invites tombstoning  
and other problems  

due to crowding. Also causes  
“zippers” on pages 



Three Types of 
balance 

Diagonal 
Balances on a center axis. 

Probably the best because 
it follows the natural tendency 

of the eye to scan 
at a diagonal. 



Choice of a balance style will depend 
on the shape and size  

of your photos and the length  
of the text blocks.  



Now, how do we get people  
to the stories on a page? 

Add some “Points of Entry” 

These and other methods help drag 
an audience to the content 



White Space 



Drop Caps 



Mugshots 



Pull Quote 



Infographics 
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You’ve seen what goes into a design, 
so here are some general rules from 
myself and a really, really smart guy: 

*All stories should look like rectangles (“modular”) 

*Every page should have a dominant visual element 

*Use italics, boldface, and any other  
“special” effects on VERY rare occasions 

*Type less than 8pt. may be too small to read 

*EVERY story has a headline, EVERY photo a cutline 

*5 to 10 words is typically good enough for a headline 

*One BIG photo is better than two small ones 

*A well-designed page has variety and PLENTY of art 

*You REALLY don’t need to use EVERY font 


























